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Helmet House Rocks To Record 

Breaking Sales in 2008  

Shoei Insights:  A Wide Range of Available Support Tools 

Will Help You Continue Shoei Sales Growth 

Helmet House  June 2008 sales results exceeded June 2007 results by almost 

40%, making for a new monthly sales record for the company.  These results have also 

outpaced  June sales growth projections for the company. Overall sales momentum is 

ŎƻƴǘƛƴǳƛƴƎ ǘƻ ǎƘƻǿ ǎǘǊƻƴƎ ƎǊƻǿǘƘ ŀŎǊƻǎǎ нллуΩǎ ƪŜȅ ǊŜǘŀƛƭƛƴƎ ǎŜŀǎƻƴΦ 

ά²Ŝ ŀǊŜ ǇƭŜŀǎŜŘ ǘƻ ŀƴƴƻǳƴŎŜ ǘƘŜ Ŏƻƴǘƛƴǳŀǘƛƻƴ ƻŦ ǘƘƛǎ ǾŜǊȅ ǇƻǎƛǘƛǾŜ ǎŀƭŜǎ 

performance through June of this year.  These results speak to the market strength of 

our brands and to the effectiveness of our team of sales reps, marketers, product de-

ǎƛƎƴŜǊǎ ŀƴŘ ǎƘƛǇǇƛƴƎ ŀƴŘ ŎǳǎǘƻƳŜǊ ǎŜǊǾƛŎŜ ǇŜǊǎƻƴƴŜƭΣέ  ǎŀƛŘ .ƻō aƛƭƭŜǊ ŀƴŘ tƘƛƭ .Ŝƭπ

lomy, Co-CƻǳƴŘŜǊǎ ƻŦ IŜƭƳŜǘ IƻǳǎŜΦ    ά9ȄŎŜŜŘƛƴƎƭȅ ǎǘǊƻƴƎ ŀƴŘ ǊŜŎƻǊŘ-setting sales for 

Shoei Helmets and Tour Master and Cortech gear, both very technical products, con-

tinue to be  the backbone of this growth.  Our full team of experts have done a phe-

ƴƻƳŜƴŀƭ Ƨƻō ƻŦ ƘŜƭǇƛƴƎ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ Ƴƻǎǘ ǎǳŎŎŜǎǎŦǳƭ ŘŜŀƭŜǊǎ ŎŀǇƛǘŀƭƛȊŜ ƻƴ ǘƘŜǎŜ 

ōǊŀƴŘǎΩ ǎǘǊŜƴƎǘƘǎ ŀƴŘ ƳŀǊƪŜǘ ƳƻƳŜƴǘǳƳΦ   !ŘŘƛǘƛƻƴŀƭƭȅΣ IW/ IŜƭƳŜǘǎ ŀƴŘ ¢/· .ƻƻǘǎ 

ŀƭǎƻ ƘŀŘ ǾŜǊȅ ǎǘǊƻƴƎ ǎŀƭŜǎ ƳƻƴǘƘǎ ŦƻǊ IŜƭƳŜǘ IƻǳǎŜΦέ  ŀŘŘŜŘ aƛƭƭŜǊ ŀƴŘ .ŜƭƭƻƳȅΦ 

Helmet House is poised to enter its 40th year in business in a position of 

strength.  Given the economic challenges facing  the powersports industry and the hard 

facts that some of our largest competitors have called it quits (Motorcycle Stuff closing 

its doors earlier this year is a prime example), this is an achievement we should all be 

very proud of.    

What we also need to do is continue to press on and build this business.    As 

the key selling season winds down, there are still opportunities out there for the taking, 

we just have to be creative in our thinking. 

!ǎ ǘƘŜ ǎŜƭƭƛƴƎ ǎŜŀǎƻƴ ǇǊƻƎǊŜǎǎŜǎΣ ƴƻǿΩǎ ŀ ƎǊŜŀǘ ǘƛƳŜ ǘƻ ǊŜƳƛƴŘ ǳǎ ŀƭƭ ƻŦ ǘƘŜ ǿƛŘŜ ǊŀƴƎŜ ƻŦ ǎŀƭŜǎ ǎǳǇǇƻǊǘ 

tools that are available to you in helping place Shoei in more dealerships.    When you review the whole 

ǇŀŎƪŀƎŜΣ ƛǘΩǎ ŘƛŦŦƛŎǳƭǘ ŦƻǊ ŀ ŘŜŀƭŜǊ ǘƻ ƴƻǘ ŦƛƴŘ ǎŜǾŜǊŀƭ ǎǘǊƻƴƎ ǊŜŀǎƻƴǎ ŦƻǊ ǎǘƻŎƪƛƴƎ ǘƘŜ ǿƻǊƭŘΩǎ ōŜǎǘ ǎŜƭƭƛƴƎ 

premium helmet line.    These tools include: 

Shoei University Online:    ¢ƘŜ ƛƴŘǳǎǘǊȅΩǎ ōŜƴŎƘƳŀǊƪ ƛƴ ƻƴƭƛƴŜ ǘǊŀƛƴƛƴƎ ŀǎ ǇƻǿŜǊŜŘ ōȅ ƛƴŘǳǎǘǊȅ ǘǊŀƛƴƛƴƎ 

leader Dealership University.  Hosted by 5-time AMA champion Rich Oliver,  Shoei University Online 

offers selling skills, product knowledge and the ability for qualified dealer parts managers to earn great 

Shoei prizes. 

Shoei University Live Seminars:    The same information but in a live event format conducted by Shoei 

and Helmet House in markets around the country.   This informative and entertaining live seminar  con-

ducted by Shoei and Helmet House staff allows dealers to break bread, (continued on page 2)    
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August Inventory  Snapshot 

Luggage  Early August 

Jett II  Mid August 

Hornet DS:                 Here &  New 
  Stock Mid  
  August 

Synergy:        Mid August                    

Pivot 2:          Late August 

WP Hoody:                        Mid August 

Disc Locks:             Lage August 

J-Wing:   September 

Pro2:           Mid August 

���‹�†�ï�•�����‘�•�’  Late August 

 

Please consult your Project Stock Arrival 

Reports for more stock arrival details. 
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